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SECURITIES AND EXCHANGE COMMISSION
SEC FORM 17-C

CURRENT REPORT UNDER SECTION 17
OF THE SECURITIES REGULATION CODE
AND SRC RULE 17.2(c) THEREUNDER

1. Date of Report (Date of earliest event reported)
Aug 6, 2015

2. SEC ldentification Number
5213

3. BIR Tax Identification No.
000-917-916

4. Exact name of issuer as specified in its charter
GMA NETWORK, INC.

5. Province, country or other jurisdiction of incorporation
Philippines

6. Industry Classification Code(SEC Use Only)

7. Address of principal office

GMA Network Center, EDSA corner Timog Avenue, Diliman, Quezon City
Postal Code
1103

8. Issuer's telephone number, including area code
(632) 982-7777
9. Former name or former address, if changed since last report

10. Securities registered pursuant to Sections 8 and 12 of the SRC or Sections 4 and 8 of the RSA

Title of Each Class Number of Shares of Common Stock Outstanding and Amount of Debt Outstanding
Preferred Shares 7,499,507,184
Common Shares 3,361,047,000

11. Indicate the item numbers reported herein

The Exchange does not warrant and holds no responsibility for the veracity of the facts and representations contained in all corporate
disclosures, including financial reports. All data contained herein are prepared and submitted by the disclosing party to the Exchange,
and are disseminated solely for purposes of information. Any questions on the data contained herein should be addressed directly to



the Corporate Information Officer of the disclosing party.
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GMA Network, Inc.
GMA7

PSE Disclosure Form 4-30 - Material Information/Transactions
References: SRC Rule 17 (SEC Form 17-C) and
Sections 4.1 and 4.4 of the Revised Disclosure Rules

Subject of the Disclosure

Presentation materials used during the Company's 2Q 2015 Financial briefing
Background/Description of the Disclosure

Presentation materials used during the Company's 2Q 2015 Financial briefing

Other Relevant Information

Filed on behalf by:

Name Ayahl Ari Augusto Chio
Designation Vice President
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RATINGS UPDATE 2nd Quarter 2015 Audience Shares

39.3

Mega Manila Urban Luzon NUTAM

B GMA = ABS ETV5

Effective January 2015, Mega Manila and Urban Luzon account for 59%
and 77% of all Urban TV Households, respectively.

YEARS OF
Based on Total Day (am -12mn) - Households in TV Homes 65DIFFERENCE
Source: Nielsen Phils TAM (Arianna)



RATINGS UPDATE SONA 2015 coverage — Audience Shares

44.7

Mega Manila Urban Luzon NUTAM

B GMA = ABS ETVS

Effective January 2015, Mega Manila and Urban Luzon account for 58%
and 76% of all Individuals among Urban TV Households, respectively.

YEARS OF
July 27, 2015 (based on overnight ratings) - People in TV Homes 6§DIFFERENCE
Source: Nielsen Phils TAM (Arianna)



Building a Global Brand ...

GMA Network Portal (GMANetwork.com)
experienced an enormous increase in unique
browsers and pageviews versus the same quarter
last year:

PAGEVIEWS

1,291%

(from 11.3M last Q2 2014 to 157.2M this Q2 2015)

UNIQUE BROWSERS

446%

(from 1.9M last Q2 2014 to 10.6M this Q2 2015)

SOURCE: EFFECTIVE MEASURE
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Building a Global Brand ...

GMA News Online (GMANetwork.com/news) alszc;nd

osted significant growth in terms of pagewepwital’s
Enique browsers, driving the increase in the Po
traffic:

PAGEVIEWS

133%

(from 86.4M last Q2 2014 to 201.6M this Q2 2015)

UNIQUE BROWSERS

154%

(from 16.9M last Q2 2014 to 42.8M this Q2 2015)

SOURCE: EFFECTIVE MEASURE
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Building a Global Brand ...

GMA NETWORK

* Facebook fans up 74.82%

* Twitter followers up 45.56%

MA NEWS

* Facebook fans up by 65.02%

* Twitter followers up by 41.81%

SATURDAY 850 PN
SUNDAY :40 PM

¥ AR

P @ I li
%
ﬁ//(’/l(('

wmmmnF A M | L | Amem

GIMA?

HULYO 28

PAGKATAPOS NG THE HALF SISTERS
Suenofomiia

s K f ¥ BuenaFamiliaGMA
g I e

Timeline About Photos Videos

More v
—
h 5.7m people ke this
Karmela Angela Reyes and 113 other e 3 O
g on oMl Ntfwnﬂ(
D) 44015 s 2 reviews \
Y Conla A Matagal na daw

gustong subukan nj Aj
TV networks pero hindi lang siya nabi

ice Dixson na ma
bigyan ng pagkakataon,

gtrabaho sa ibang

Invite friends 10 ke thig Page

')
Ways wanteq
THE ST MULT. PLATFORM to work wity other
BOY BAND COMPETITION. . Networkg'
"
N G Hke - Commeny Share
© 651 poogy e thig.
8 s
Most Reley,
ant +
Tweets  Twoets &ropies  Protos & videos o
Ik
., ovAnenaon . H fABscaNgoh"“" Balvin gy,
@4 "Marimar' star Tom Rodriguez pays tribute AR ang p0PPiracy Y NOTOP gy
to the late FPJ. bitly/1gZ7BM8 magy sabi iy
akosimangtomas o A:'f;“zﬂ; Nl g MA:E":‘R"""‘W ey o
§ 'er
— Like Roply . b Morg DOUOMMI.;::::QBSCBN ~
Vergei p
We
Pangaiy, eicome
MARA Back o Gy
MA KAPUSO
Uke - Rggy, & uling Kikinang
1 - 9 iyong

EatBulaga. bit.ly/1hdcwvg

v o G
4% Alden Richards, malaki ang pasasalamat sa Smp) SMa Networ,
aldenrichards02

)
GMA’
YEARS OF
MAKING A
DIFFERENCE




Building a Global Brand ...

2015 New York Festivals
* 1 Gold World Medal (Front Row)

Awards and Recognition

* 3 Bronze World Medals (Reporter’s Notebook, GMA News TV’s Motorcycle Diaries and “May Pag-Asa” station ID)
* 4 Finalist Certificates for various News & Public Affairs programs and documentaries

2015 US International Film and Video Festival
* One World Award (Front Row)

* 1 Gold Camera Award (“ALS” documentary, Front Row)

* 6 Silver Screen Awards (“Pagbangon” documentary; 24 Oras;
Brigada; | Juander; Sunday All Stars;
Ang Dalawang Mrs. Real)

* 13 Certificates for various News & Public Affairs programs

Asia-Pacific Institute for Broadcasting
Development (AIBD) World Television Awards

* Best TV Documentary in Dealing with Natural
Disasters (“Pagbangon” documentary)

The One World Award honors a work that
fosters international understanding. USIFVF

Gold medalists are in the running for the
One World Award, one of the grand prizes
given at the Festival.

&\WNQ‘- GMA is the lone local TV network to win at
|FlLM &V‘DE*_ the 2015 US International Film and Video

AL
*x esTV Festival.

This serves as the first time a Philippine

broadcasting company was recognized by
the AIBD World TV Awards
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Building a Global Brand ...

GN\

'V‘W 4%Y0Y

Almost 283 thousand subscriptions as of
June 2015

L.feTv

e 9%YoY

Almost 97 thousand subscriptions as of
June 2015

International Pay TV Channels

GMA’

INTERNATIONAL

ST 50%Yoy

Almost 27 thousand subscriptions as of
June 2015

DZBB 594

4

4%YoY

Almost 40 thousand subscriptions as of
June 2015
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Building a Global Brand ... Program Syndication and Licensing

P
t
Select 2Q 2015 Deals - Revenues up 32% 2Q15 vs 2Q14 GM AJ

WQRLDWIDE INC
Cambodia
Sold Free TV Rights of Carmela and Villa Quintana

Vietham
Sold Free and Basic Pay TV Rights of Rhodora X, The Borrowed Wife, Kambal Sirena, Paraiso Ko’y Ikaw and
Innamorata

Malaysia, Singapore and Brunei
Sold Basic Pay TV Rights of Indio, Kambal Sirena, Adarna, Innamorata, Luna Blanca, Kung Mahawi Man ang
Ulap, and Rhodora X

Brunei
Sold Free TV Rights of Carmela, Paraiso Ko'y Ikaw, Rhodora X and The Borrowed Wife

Myanmar
Sold Free TV Rights of Legacy, Rhodora X, Ang Dalawang Mrs. Real and My Destiny

Japan
Various News Footage
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Consolidated Financial Report
For the First Half Ended June 30, 2015

GMA Network, Inc.
August 6, 2015
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CONSOLIDATED NET REVENUES

Comparative Quarterly Highlights (vs. previous quarter)
(In Millions PhP)

* Net revenues up 21% vs. Q1 “15.

4,000
3,647
3,500 -
3,006
2,500 -
2,000 - Subscription and
others -2%
1,500 -
1,000 Total revenues +21%
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AIRTIME REVENUES

Comparative Quarterly Highlights (vs. previous quarter)
(In Millions PhP)

* Net airtime revenues up by 24%.

Q2 15 Q115  Inc (Dec)
TV
Channel 7/RTV 3,138 2,545 23%
Channel 11 (GNTV) 108 69 57%
Radio 112 o8 14%
3,358 2,711 24%
GMA’
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SUBSCRIPTION AND OTHER REVENUES

Comparative Quarterly Highlight (vs. previous quarter)
(In Millions PhP)

* Combined revenues from subscription and other sources dipped by 2% vs.
previous quarter.

Q2’15 Q115 Inc (Dec)

International 241 247 (2%)
Subsidiaries and others 49 48 2%
Total 290 294 (2%)

** Subscriber count

Q2 15 Q115 Inc (Dec)

GPTV 282,612 280,914 1%
GLTV 96,531 93,820 3%
GMA?
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CONSOLIDATED NET REVENUES

For the Quarters Ended June 30, 2015 and 2014
(In Millions PhP)

* Net revenues grew 25% vs. Q2 2014.
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AIRTIME REVENUES
For the Quarters Ended June 30, 2015 and 2014

(In Millions PhP)

* Net airtime revenues increased by 29%.

Q2 15 Q214 Inc (Dec)
TV
Channel 7/RTV 3,138 2,422 30%
Channel 11 (GNTV) 108 82 31%
Radio 112 95 17%
3,358 2,600 29%
GMA’
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SUBSCRIPTION AND OTHER REVENUES

For the Quarters Ended June 30, 2015 and 2014
(In Millions PhP)

Q2’15 Q214 Inc (Dec)

International 241 270 (11%)
Subsidiaries and others 49 45 9%
Total 290 315 (8%)

** Subscriber count

Q2’15 Q2’14 Inc (Dec)

GPTV 282,612 271,201 4%
GLTV 96,531 88,579 9%
GMA?
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CONSOLIDATED REVENUES

For the First Half Ended June 30, 2015 and 2014
(In Millions PhP)

* Net revenues improved by 15% vs. 6M 2014.

7,000 6’ 653

5,000 - [ Airtime
revenues +18%

4,000
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AIRTIME REVENUES
For the First Half Ended June 30, 2015 and 2014

(In Millions PhP)

* Net airtime revenues improved by 18%.

6M ‘15 6M ‘14 Inc (Dec)

TV
Channel 7/RTV 5,683 4,828 18%
Channel 11 (GNTV) 177 141 26%
Radio 209 173 21%
Airtime Revenues 6,069 5,142 18%
GMA’
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SUBSCRIPTION AND OTHER REVENUES
For the First Half Ended June 30, 2015 and 2014

(In Millions PhP)
6M ‘15 6M 14 Inc (Dec)
International 488 528 (8%)
Subsidiaries and others 96 95 1%
Total Subscriptions and Others 584 623 (6%)
** Subscriber count
6M 15 6M 14  Inc (Dec)
GPTV 282,612 271,201 4%
GLTV 96,531 88,579 9%
GMA
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CONSOLIDATED OPERATING EXPENSES
For the First Half Ended June 30, 2015 and 2014

(In Millions PhP)

* Total OPEX inched up by 3% vs. 6M ‘14,
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3,000
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FINANCIAL HIGHLIGHTS

For the First Half Ended June 30, 2015 and 2014
(In Millions PhP)

EBITDA and Net Income were up by 54% and 89%, respectively.

16,000
14,000 -
12,000 - 653 ‘Revenues +15%
10,000 - 766

8000 - -es + 3%

6,000 - ,051 'EBITDA +54%

4,000 - 907

v 7 Net Income +89%
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CAPITAL EXPENDITURES

(In Millions PhP)

Capital Expenditures amounted to P465M as of June 30, 2015.

1000-
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CONSOLIDATED BALANCE SHEETS

(In Millions PhP)

D Current Assets

15,000

E Total Assets

6M '15 6M '14

I Current Ratio

6M '15 6M '14

O Current Liabilities

iy M
0 ]
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B Total Liabilities O Equity
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5,000

0_
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Thank you!
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