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SECURITIES AND EXCHANGE COMMISSION
SEC FORM 17-C

CURRENT REPORT UNDER SECTION 17
OF THE SECURITIES REGULATION CODE
AND SRC RULE 17.2(c) THEREUNDER

1. Date of Report (Date of earliest event reported)
Nov 5, 2015

2. SEC ldentification Number
5213

3. BIR Tax Identification No.
000-917-916

4. Exact name of issuer as specified in its charter
GMA NETWORK, INC.

5. Province, country or other jurisdiction of incorporation
Philippines

6. Industry Classification Code(SEC Use Only)

7. Address of principal office

GMA Network Center, EDSA corner Timog Avenue, Diliman, Quezon City
Postal Code
1103

8. Issuer's telephone number, including area code
(632) 982-7777
9. Former name or former address, if changed since last report

10. Securities registered pursuant to Sections 8 and 12 of the SRC or Sections 4 and 8 of the RSA

Title of Each Class Number of Shares of Common Stock Outstanding and Amount of Debt Outstanding
Preferred Shares 7,499,507,184
Common Shares 3,361,047,000

11. Indicate the item numbers reported herein

The Exchange does not warrant and holds no responsibility for the veracity of the facts and representations contained in all corporate
disclosures, including financial reports. All data contained herein are prepared and submitted by the disclosing party to the Exchange,
and are disseminated solely for purposes of information. Any questions on the data contained herein should be addressed directly to



the Corporate Information Officer of the disclosing party.
<J

GMA Network, Inc.
GMA7

PSE Disclosure Form 4-30 - Material Information/Transactions
References: SRC Rule 17 (SEC Form 17-C) and
Sections 4.1 and 4.4 of the Revised Disclosure Rules

Subject of the Disclosure

Presentation materials used during the Company's 3Q Financial Briefing
Background/Description of the Disclosure

Presentation materials used during the Company's 3Q Financial Briefing

Other Relevant Information

Filed on behalf by:

Name Ayahl Ari Augusto Chio
Designation Vice President
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GMA GRABS THE LEAD IN NUTAM

OVERALL HH CHANNEL SHARES

OTHERS
14.4
TV5 B GMA
9 m GNTV
ABS-CBN
TV5
ABS-CBN OTHERS
34.9
SEPTEMBER 2015, TOTAL DAY (6AM-12MN) Aé ng ARS OF,

SOURCE: AGB NIELSEN (NUTAM) D FFEFEPJLE



GMA CONTINUES TO DOMINATE MEGA MANILA

MONTHLY HH CHANNEL SHARES

1.1 38.7 39. 41.3 39.5 37.1
25.6 26.8 27.2 26.1 27.6 29.8
10.0 9.1 9.0 8.4 8.4 8.7
<~ . . . . .
JAN FEB MAR APR MAY JUN

ABS-CBN Il GMA TV5
JANUARY TO SEPTEMBER 2015, TOTAL DAY (6AM-12MN)

MAHN
SOURCE: AGB NIELSEN (NUTAM) EIFFEPEPJLE




GMA LEADS IN OVERALL HH AUDIENCE

TOTAL DAYPART SHARES

AUDIENCE SHARE %
URBAN

CHANNEL NUTAM LUZON MEGATAM
GMA 34.8 39.2 41.4

ABS-CBN| 36.4 32.0 28.3
TVS 9.1 8.1 8.5

36.4

GMA ABS-CBN Aﬁ MR ook

MAKING
SOURCE: AGB NIELSEN NUTAM JULY TO SEPTEMBER 30, 2015 EIFFEFEPJHE




GMA HAS A 16% LOAD ADVANTAGE VS. COMPETITION
IN MINUTES

79,433

ABS-CBN GMA

NOTE: Commercial minutes do not include 5 secs, gov't ads, network text-in promos, portion buys, station plugs and
entertainment related ads (i.e., movies, concerts, tours and stage performance) as classified by AGB Nielsen.

ABS-CBN Il GMA = YEARS OF
#ND) MAKING A
JANUARY TO OCTOBER 2015 (SIGN ON - SIGN OFF) . DIFFERENCE



LEADS SUNDAY AFTERNOON SHOWS

TOTAL HH AUDIENCE SHARE VS. COMPETITION

AVERAGE SHARE IN FAVOR
OF SUNDAY PINASAYA

AUGUST - SEPTEMBER, 2015

145%

OVER 50% LEAD DURING
ABS-CBN’S “ASAP 20 LONDON”

SEPTEMBER 13, 2015

154%

SEPTEMBER 20, 2015

165%

29.4 28. 27.5
ASAP 20 SUNDAY ASAP 20 SUNDAY ASAP 20 SUNDAY
PINASAYA LONDON PINASAYA LONDON PINASAYA
ABS-CBN B GMA
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U, '-',.:,{iwCONTINUES TO LEAD SINCE ITS LAUNCH

AVERAGE SHARE IN FAVOR
OF WOWOWIN

MAY - SEPTEMBER, 2015

1%

TOPPING COMPETITION SINCE ITS FIRST AIRING
LAST MAY 10, 2015

Yoo Ti7e T2 | L

3 / 2
Jun Jul Aug Sep

29 5 28.6
/ -
' May
ASAP 20 WOWOWIN
ABS-CBN B GMA

SOURCE: AGB NIELSEN NUTAM
TOTAL HOUSEHOLDS
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+75% ON Q3 TOTAL HH SHARE

Jan Feb Mar Apr

ABS-CBN l GMA

+MA D
ARS C
MAKING A
SOURCE: AGB NIELSEN NUTAM JAN-SEPT 2015 > EPEN{“E



AFTER THE NATIONAL PABEBE WAVE DAY,
EAT BULAGA CONTINUES TO SOAR

TOTAL HH AUDIENCE SHARE VS. COMPETITION

'1 77% 11 43% tl 43% t‘l 02% t‘l 58% 1203% t‘l 17% 1462%

111

SEP 5 SEP 12 SEP 19 SEP 26 OCT 3 OCT 10 OCT 17 OCT 24
Kapamilya AIDub

Fans Day
It's Showtime Bl Eat Bulaga Concert

SOURCE: AGB NIELSEN NUTAM



ALDUB CONTINUES TO BREAK TWITTER RECORDS

“ALDUB IS A GLOBAL
PHENOMENON.”

- | SEPTEMBER 5, 2015
| AlDub meet for the first time

5 Million Organic Tweets

ﬂ'A
“IT’S REAL, -
SEPTEMBER 19, 2015
1st Date of AIDub

12 Million Organic Tweets

SEPTEMBER 26, 2015
‘) National Pabebe Wave Day
y | 1st Visit of Alden to Lola Nidora’s Mansion
25.6 Million Organic Tweets
RISHI JAITLY SURPASSING POPULAR TRENDS!

VICE PRESIDENT, TWITTER ASIA PACIFIC & MIDDLE EAST SUPER BOWL — 25 1M TWEETS

IT’S AUTHENTIC,
IT"S ORGANIC.” | 4

VMA —-21.4M TWEETS

" Over 41 Million Organic Tweets
OCTOBER 24’ 2015 At 48.000 tweets per mlnute during its peak!

SATURDAY R TT———
ALDUB BENEFIT CONCERT New global Twitter record: over 41 million
“SA TAMANG PANAHON” #ALDubEBTamangPanahon Tweets for
NO-COMMERCIAL, LIVE TELECAST charity concert.
FULL HOUSE AT THE 55,000-SEAT ¥ ALDub Twitter Record MA

PHILIPPINE ARENA, BULACAN e T /\5 MAKNG A
DIFFERENCE




NEW PROGRAM LAUNCHES IN Q3 PERFORM WELL
TOTAL HH AUDIENCE SHARE VS, COMPETITION

.

X £y
/ .\‘r'
’ |
/)/ cerect
FAMILIA
J ‘J"”L-”’; 5”‘1 M -}
‘ J

VS. ABS-CBN’S VS. ABS-CBN’S VS. ABS-CBN’S VS. ABS-CBN’S VS. ABS-CBN’S

NASAN KA NANG KAILANGAN KITA MISSION POSSIBLE, MY PUHUNAN, RED SOCO & FAILON NGAYON LUVU LUV U

ALERT, SPORTS U IKAW ANG PANALO!,
TNT TAPATAN NI TUNYING

18% 11 8% 126% 155%

14444

ABS-CBN Bl GMA GMA’

AVERAGE RATING FROM LAUNCH TO FINAL TELECAST OR UNTIL SEPTEMBER 30, 2015 AS REH AT
SOURCE: AGB NIELSEN(NUTAM) . DIFFERENCE




LONG-RUNNING PROGRAMS
CONTINUE TO PERFORM WELL

TOTAL HH AUDIENCE SHARE VS. COMPETITION

S/ Ll LANVAAN
)
gy
VS. ABS-CBN’S VS. ABS-CBN’S VS. ABS-CBN'S
RATED K HANDA NA BA KAYO? DOBLE KARA MMK ANG TAHANAN MO

13% 129%

36.8' 32.8

ABS-CBN B GMA S
AVERAGE RATING FROM JULY 1- SEPTEMBER 30, 2015 “ﬁ/ﬁ\ﬁ%gp\

SOURCE: AGB NIELSEN(NUTAM) . DIFFERENCE



21 ORGANIZATIONS PARTNERED WITH GMA
FOR 2016 ELECTIONS

MOA SIGNING HELD LAST OCTOBER 8, 2015

>

£

MEDIA PARTNERS

youth\otephilippines PARTNER ORGANIZATIONS B
b§ qo GRNOLE Tha,, = 'F?J :%.
;- & D“% i =3 iy
‘? QQ ]NQI.IIRER net 0 !%\‘ = ; Eu .. ;J
. ‘%@ ; X s 0( - . ?r% \ *

DIGITAL PARTNERS

PHILIPPINE
o ENTERTAINMENT @

_\\ ///__- PLDT Connect. Freely.

¥ ATENEO DE MANILA
UNIVERSITY
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GMA ‘S SERBISYONG TOTOO IN ACTION IN THE
2016 ELECTIONS

_ELEKSYON 20]“_6

RESIDENTIAL
Forum  DAERN A,

COMING THIS NOVEMBER; HOSTED BY MIKE ENRIQUEZ
WITH A PANEL CONSISTING OF VETERAN GMA NEWS GMA’'S ADVOCACY CAMPAIGN IN SATIRE

HOWIE SEVERINO, MALOU NANGAFAS, AND ARNOLD GLAVIO, VETERAN COMEDIAN MICHAEL V WL
’ ’ " PORTRAY 3 FICTIONAL CHARACTERS THAT
REPRESENT THE “MALI” AMONG
POLITICIANS. THE CAMPAIGN WILL INCLUD
A MUSIC VIDEO, WEB VIDEOS, AND

INSTRUCTIONAL VIDEOS,

sI\/ ‘\ /

MAKING A

AMONG OTHERS.
$ YEARS OF
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GMA TO LAUNCH MORE PROGRAMS

St Nioraay

STARRING
NORA AUNOR
EDDIE GARCIA
KRIS BERNAL ( .

(Because

R

N\
g 3
> g I

CHLAUI MALAYAO
MARK HERRAS
KEEMPEE DE LEON
GLADYS REYES

TO LAUNCH, i
IN NOVEMBER 2015

T e

- STARRING
- GABBY CONCEPCION
% CARLA ABELLANA
/ ). 20N AN \—‘
STARRING TO LAUNCH
JANINE GUTIERREZ IN NOVEMBER 2015
A e TEEARDET CA p )
LAUNCHED YEARS OF
LAST OCTOBER 2015 MAKING A

_ DIFFERENCE
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GMA TO LAUNCH MORE PROGRAMS
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GMA IS GLOBALLY RECOGNIZED AS AN

IMPORTANT CONTENT PROVIDER

COUNTRIES
NORTH AMERICA ASIA
USA PHILIPPINES
BRUNEI
NORTH AMERICA MYANMAR
GHANA MALAYSIA
KENYA SINGAPORE
NIGERIA THAILAND
TANZANIA VIETNAM
COMING SOON!
TURKEY
RUSSIA
ITALY
KAZAKHSTAN
LATIN AMERICA

DISTRIBUTORS

NATIONAL
D GEOGRAPHIC

INTERNATIONAL CHANNEL
CHANNINETWLS

HU B"
SMI STANI]AHI]

MEDIA

INDEX
DAWN INT'L DEVELOPMENT TRANSMIT VISION CORP.
ASIA CREATIVE COMMUNICATIONS JSC
INTERNATIONAL MEDIA JOINT STOCK CORP.

FAMILY ENTERTAINMENT GROUP CO. LTD 1
(N ‘\

YEARS OF
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GMA INTERNATIONAL SUBSCRIPTIONS

CONTINUE TO GROW
<J With
G% 15% partnersthipnse;’:om all
over the world!
Lycatv

Partnership for
t GMA International
1%  Broadcastin Europe

B

) 470, s POCW
Partnership for
| | PinoyTV App

2014 2015 in Hong Kong
NUMBER OF SUBSCRIPTIONS OF

GMA INTERNATIONAL CHANNELS
Q3 2014 VS. Q3 2015
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GMA PINOY TV CELEBRATES ITS 10™H YEAR
WITH OVER 90 EVENTS ACROSS THE GLOBE

17 TORONTO QUEZON NATIONAL HS FUND RAISING -
RCE HAWAII 07 18 APPA GOLF TOURNAMENT - USA 08 19 ADORO EESTI/AL LI

02.27 AL JA - ’
CONTEST - f VANCOUVER, CANADA ANAHEIM, USA
03.06 & 08, THE ORPHEUM THEATER REDONDO BEACH PERFORMING ARTS CENTER
03.06-08, 2 APRIL 25, 2015 APRIL 26, 2015
03.13-15, 2( 8 v -
03.15 PIYE!
04.25 1ST \ [P
DANCERS -
05.02 PACC
SCREENIN!
05.03 AFIRI [
05.08 KUH ;
05.08 SAMF
05.16 SILAY
CANADA
05.22 JAPS ’ - ey s =% £F
05.22-24 &
05.29 KP V/, TOKYO, JAPAN NEW YORK, USA
NEW PIER HALL THE TOWN HALL

05.31 KP Al
06.06 FALA OCTOBER 11, 2015 : ,E?EPTEMBER 5, 2015

06.06 MS F
06.06 PIDC

06.06 PWC

06.06 UNIP

06.07 FABA

06.13 PIDC

06.13 PIWC

06.14820 C [§

06.07 PIDC &8

06.07 PIWC

06.11 PIDC g

06.12 PIDC

06.13 PIDC

06.14820 C

COMEDY CONCERT - CANADA 10.04 ELY BUENDIA WINNIPEG - CANADA

06.19 INDEPENDENCE DAY & JOSE RIZAL 10.07-08 IWITNESS DOCUFEST SA DUBAI - UAE
CELEBRATION TORONTO - CANADA 10.09-10815-16 PILITA CORALES CONCERT - USA

12.04 UPAA CHICAGO Lid YEARS OF

06.27 PINOY FIESTA TORONTO 10.11 KP JAPAN MAKING A
06.27 TATAK SALUD NYC — USA 10.25 AEGIS LAS VEGAS ; DIFFERENCE




PAMBANSANG BAE, ALDEN RICHARDS,
SWEEPS HEARTS, MUSIC CHARTS

GMA’

RECORDS
Kapuso...Kahimig
PLATINUM RECORD

AWARDEE
IN LESS THAN A WEEK UPON LAUNCH

ALBUM, ITUNES
#1 SINGLE, ITUNES
SINGLE, BRGY. LS-FM PINAS FM

OVER 2 MILLION VIEWS
ON YOUTUBE IN 5 WEEKS

2,000 ADVANCE ORDERS
ON FACEBOOK IN 2 WEEK

(N b/

“YEARS OF
MAKING A
~ DIFFERENCE



EFFECTIVE MEASURE RANKED GMANETWORK.COM
#1 SITE IN THE PHILIPPINES

€IM = effectivemeasure

WORLD WIDE REACH AND PAGE VIEWS

a K
m GIVAA Network.com

ABS-CBN NEWS
ABS-CBN PORTAL
MSN PHILIPPINES

PEP

INTERAKSYON
FHM PHILIPPINES

COSMO ABS-CBN GMA
SPIN SEPTEMBER SEPTEMBER
2015 2015

10 SPOT MA”

YEARS OF
AS OF SEPTEMBER 2015 A5 MAKING A
SOURCE: EFFECTIVE MEASURE . DIFFERENCE
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+394% ON AVERAGE UNIQUE BROWSERS

GMA ENTERTAINMENT 2015 VS, 2014

2014

Jul Aug

Jan Feb Mar Apr May Jun Sep
533,294 | 561,236 | 472,699 | 537,637 | 568,588 | 828,162 | 1,052,149 | 1,649,711 | 2,240,609
P31 4,111,186 | 4,087,017 | 5,465,032 | 4,802,200 | 2,924,758 | 2,835,509 | 4,011,802 | 6,722,038 | 6,715,297

SOURCE: EFFECTIVE MEASURE, Q1-Q3 2014 VS. Q1-Q3 2015

Year
2014
2015

Average
938,232

4,630,538

1394%




+238% ON TOTAL PAGE VIEWS VS, 2014

GMA NEWS ONLINE AND ENTERTAINMENT

Jan Feb Mar Apr May Jun Jul Aug Sep

Page Views
2014 34,034,377 | 37,420,547 | 33,970,145 | 32,941,890 | 31,904,119 | 32,825,082 | 47,988,465 | 64,508,086 | 66,125,538 [ ei:hival:irii)
2015 94,466,427 | 94,956,739 | 106,099,054 | 106,097,548 | 137,923,807 | 114,802,327 | 146,693,237 | 228,054,198 | 260,735,540 WL IR:P1R: V44

Year Total Page Views
2014 381,718,240 Y

(o)
2015  1,289,828,877 238%

I/ ;‘/

YEARS OF
A MAKING A
SOURCE: EFFECTIVE MEASURE, Q1-Q3 2014 VS. Q1-Q3 2015 __ DIFFERENCE



GMA PARTNERS WITH KEY COMPANIES

CELLULAR

DIGIFY CLIENTS

X/ISTALAND p&G BPI
samsune  daumkakao M‘g!'I:-E M&?&

FUTURE

NMI PARTNERS

= N
iflbr .=

YEARS OF

_ DIFFERENCE



GMA SHOWS WIN GLOBAL AND LOCAL AWARDS

ASIA-PACIFIC
% 4% CHILD RIGHTS

Gt

ey AWARDS

3-PEAT WIN IN
CHILD RIGHTS AWARDS

o
'I WITNESS

=

ALKANSYA
OCTOBER 2012

SALAT
OCTOBER 2013

FRONT ROW

ULILANG LUBOS
OCTOBER 2014

MOST POPULAR
TV PROGRAM:
GAME SHOW
MAY 2015

N

TR R
101
A YAA R D S

MAY 2015

NATIONAL
ASSOCIATION
FOR

FIRST PLACE
“MORE TO LOVE PRINT AD
FOR TELUS” - PRINT

SECOND PLACE
“ALEX ESCLAMADO
MEMORIAL AWARD”
ALL OTHER MEDIA

“PINOY TV LOUDBASSTARD
BAMBOO SPEAKER”
PREMIUM

THIRD PLACE
“HOME AWAY FROM HOME -
BATTAD EPISODE”

ALL OTHER MEDIA

MILTI-ETHNICITY
COMMUNICATIONS

— g

PHILIPPIITE
ENTERTRINMENT
PORTAL

JUNE 2015

DONGYAN
NEWSMAKER
OF THE YEAR

na

DADING
DAYTIME SHOW
OF THE YEAR

JENNYLYN MERCADO
TELESERYE ACTRESS

GABBY EIGENMANN
TELESERYE ACTOR



A A . A
LOYALTY & ENGAGEMENT AWARDS
AUGUST 2015
GOLD

Best Engagement Strategy for a Female Audience,

Del Monte Kitchenomics Branded App

SILVER

Best Engagement Strategy by a Media Owner,
Kapuso Milyonaryo

Best Use of CSR - Share the Love Branded Station ID

BRONZE

» A A -
S
= =p
MOBILE EXCELLENCE AWARDS
FEBRUARY 2015

GOLD

Best In-App Advertising - Del Monte Kitchenomics
GOLD

Best App/Content by a Media Owner,
Del Monte Kitchenomics
GOLD
Best Use of Incentives and Rewards,
Kapuso Milyonaryo Mobile App
BRONZE
Best In-App Advertising
Kapuso Milyonaryo Mobile App
BRONZE
Best App/Content by a Media Owner,
Kapuso Milyonaryo Mobile App

SPARK AWARDS | AUGUST 2015

PLATINUM, Best in Show - GMA Marketing and Productions, Inc.
GOLD, Best Content Team - GMA Marketing and Productions, Inc.

GOLD, Best App by a Media Owner - Del Monte Kitchenomics

PANATA AWARDS

MAY 2015
GOLD
Advocacy Marketing,
Single Medium TV Category,

GMA Share the Love Campaign
BRONZE
Brand-Integrated Program-Brand Building
(Promotions) Category,

Del Monte Kitchenomics Branded Content
and Companion Mobile App
PANATA AWARDEE,
Advocacy Marketing-Integrated Program
Category, Kapuso Milyonaryo

GOLD, Best Corporate Branding by a Media Owner - GMA Share the Love Campaign
GOLD, Best Use of Branded Content by a Media Owner - GMA Christmas Short Film: Cebuana Lhuillier Happiest Pinoy

GOLD, Best Engagement Strategy - Kapuso Milyonaryo
GOLD, Best Media Solution Digital - Del Monte Kitchenomics

GOLD, Best Programme Promotion - #GoManny: Pacquiao - Mayweather Fight Campaign
SILVER, Best Media Solution Digital - #GoManny: Pacquiao - Mayweather Fight Campaign
SILVER, Best Media Solution TV/Online Video - GMA Share the Love Campaign

SILVER, Best Use of Branded Content - GMA Christmas Short Film: Lady's Choice Santa
BRONZE, Best Campaign by a Media Owner - Del Monte Kitchenomics

BRONZE, Most Improved Offering by a Media Owner - Del Monte Kitchenomics




Q3 2015 FINANCIAL REPORT
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+16% ON 9M NET REVENUES

IN MILLIONS PHP

8,906

2014 o A
Q3 Q2 Q1 AR ARG A

¥ ¥ DIFFERENCE




+18% ON 9M NET AIRTIME REVENUE

IN MILLIONS PHP

273
283 343 121 %

9M 2014 9M 2015 "

B TV—Channel 7/RTV M TV — Channel 11 (GNTV) AR AR
Radio . DIFFERENCE




+6% ON 9M COMBINED SUBSCRIBER COUNT DRIVING

STEADY GROWTH IN SUBSCRIPTION & OTHER REVENUES
IN MILLIONS PHP

977 940

SUBSCRIBER COUNT

9M 2014 9M 2015

GPTV 273,883 | 286,693 t 3%
GLTV 89,136 | 99,309 111%
TOTAL 363,019 | 386,002 t 6%
Average Forex 44 .22 45.14 t 29/,

9M 2014 9M 2015

Ml International M Subsidiaries and Others Aﬁr%:ﬁﬁm

EIFFEI'"EPJ "E



STRONG Q2 NET REVENUES CONTINUES IN Q3

IN MILLIONS PHP

3,006 3,647 3,660

Q1 2015 Q2 2015 Q3 2015 -
Bl Airtime Revenue M Subsidiaries and Others Aﬁr%:ﬁﬁm

EIFFEI'"EPJ "E



STEADY GROWTH ON Q3 NET AIRTIME REVENUE

+19% VS, Q3’14
IN MILLIONS PHP

2,711 3,358 3,304

96
133

108
98 112

Q1 2015 Q2 2015 Q3 2015

B TVV-Channel 7/RTV B TV — Channel 11 (GNTV) Aﬁ:’?ﬁ[ﬁm
Radio DIFFERENCE



+23% ON Q3 SUBSCRIPTION AND OTHER REVENUES vs, Q2'15

SUBSCRIBER COUNT

Q1 2015 Q22015 Q3 2015

IN MILLIONS PHP

294 356 123%

8%

GPTV |280,914| 282,612 | 286,693
GLTV | 93,820 | 96,531 | 99,309
TOTAL |374,734| 379,143 | 386,002
é‘;’f;ige 4429 | 44.73 | 46.41

196%

I International M Subsidiaries and Others

Q1 2015 Q2 2015 Q3 2015

YEARS GF
MAKING
DIFFEI'"EPJ*"‘E



+79% ON NET INCOME, +50% ON EBITDA

IN BILLIONS PHP

179% 150% t 2% 11 6%

NET INCOME EBITDA EXPENSES REVENUES

M 9M 2014 EE 9M 2015 AR:E:LHGZ

.4 E[FFE[ EPJ E



CONSOLIDATED BALANCE SHEETS

IN MILLIONS PHP

Current Assets Current Ratio Current Liabilities
4,601I 5,74’
9M 2014 9M 2015 9M 2014 9M 2015 9M 2014 9M 2015
Total Assets B Equity Total Liabilities

14.26 16,07

‘ RTEHI'::{“}F
MAKING A

9M 2014 9M 2015 £ ?__DIFFERENCE




THANK YOU!”
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